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Outline

1. The Research ςWhy and How?

2. Retailers and their Target Markets

3. Revitalisation/Tram Project

4. Limiting Vehicle Access

5. Threats to Retail Trading in the CBD

6. Rents and Pedestrian Counts

7. What can be done to stimulate retail growth 
in the CBD?



Physical Boundaries of the Research



Who are the Retailers in the CBD?





The Primary Target Market




