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Outline

. The ResearcQWhy and How?
. Retallers and their Target Markets

Revitalisation/Tram Project
Limiting Vehicle Access

. Threats to Retail Trading in the CBD

Rents and Pedestrian Counts

. What can be done to stimulate retail growth

In the CBD?



Physical Boundaries of the Research
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Who are the Retalilers in the CBD?

Christchurch CBD Retail Categories

5.6%

6.0% ® Food & Beverage

B Fashion

m Other Retail

m Health, Beauty, Medical

® Music/Art/Stationery/Books|

M Services




Percentage of Total Respondents

Christchurch CBD Retail Category
Comparison by Location
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The Primary Target Market

Christchurch CBD Retail
Primary Target Market

6.9% _ 0.4%

M Local Shoppers

m Office Workers

® No Specific Target Market
® Tourists

m Other

w Internet Shoppers




Percentage of Total Respondents

Primary Target Market
Comparison by Location
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